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| Market Statistics Overview

Sales levels remained high and stable in 2005

The lowering of the VAT on books on January 1, 2002,
resulted in a sharp Increase In sales. This was most appa-
rent during 2002, when sales by value increased by 14%.
During 2003, 2004, and 2005, sales levels continued to
increase by a few percent each year, and itis a reasonable
assumption that book sales have never been as high in
Sweden as during 2005.

Members have reported a slight decline in the number
of copies sold in 2005, compared with 2004 and 2003.
However, 2003 was quite a bumper year tfor volume. On
the other hand, sales of so-called obackilist titleso improved
In 2005.

Sales to bookstores, Internet retailers, and wholesalers
continued to increase

Member publisherso sales to bookstores (incl. Internet
retailers) and wholesalers increased by a healthy 4% in
2005. Theres no separate accounting of the Internet
retailers share of the sales, but itis clear that the share

IS growing and for 2005 itis estimated that it represents
roughly 15% ot this sales Category.

Sales to department stores also increased in year 2005.
Department store sales are directly injyuenced by the pub-
lishing housesi lists and more dependent on bestsellers d
in 2005 JK. Rowling and Dan Brown were among the top
names 0 than the regular bookstores, which usually stock a
broader range of titles.

Direct sales to libraries, I.e. to Bibliotekstj#nst, increased
in 2005. But, to a large extent, librariesi also buy directly
from bookstores and Internet retailers, making exact
sales pgures for this category impossible to present. Con-
sequently, our market statistics for libraries shouldnit be
interpreted as covering the total sales to the COUﬂtI‘y(B lib-
raries. In 2005, the biggest shift to this osecondaryo sales
channel was probably In commercial audiobooks (i.e. not
the spoken-word titles produced especially for the visually
impaired).

Member publishersi sales to book clubs increased some-
what in 2005. Please note that the book club sales speciped
in Tables A.1. and A.2. are not made up by exactly the
same data, and that Table A.1. show sales TO book clubs
and Table A.2. sales FROM book clubs.

Exports and special sales

Foreign sales 9 1.e. exports of printed books, foreign lan-
guage editions, and publishing rights o decreased in 2005,
as It did in 2004. The pgures for the special spring sale
(with the stock available to the customers in February
2006) dropped in 2005, both In terms of revenue and
share ot total sales for the year.

Publication and sales of audio books increase sharply
Audiobooks are growing evermore popular. 2005 saw
the publication of 190 new titles, an increase of 22 titles
compared with the previous year, and sales grew from
SEK 88.1 million to SEK 154.5 million.

Sales of books for children and young adults weaker
2005 saw falling pgures, both in terms of sales and hum-
ber ot copies sold. The number of new Swedish titles for
children and young adults dropped, while the number of
translations increased.

The number of new non-fiction titles increased

On the whole, sales of non-pction titles remained rela-
tively level. The number ot copies sold dropped sharply.
However, the number of new titles increased by about
200, which is a considerable increase.

Sales of Swedish fiction dropping
Total sales of pction fell in 2005. There was a slight In-
crease In the number of translated titles, while the pgures
for original Swedish titles dropped both in terms of sales
and number of copies sold. The number of new titles did
grow, however, both in terms of Swedish originals and
translations.

Paperback pction continues to grow, both in terms of
new titles and sales.

On average, members sold 5,000 copies of each new title,
reaching a total volume of 40 million copies

The average print-run of a new title was 7,800 copies,
while the average number ot copies sold was 5,000, in
both cases a slight drop compared with the previous year.
The total number of printed copies fell somewnhat but the
gap between print-runs and sales continues to increase,
which means that publishersi stocks are still growing.
Thereis a depnite risk that the current and increasing rate
of publishing among the Associationis members can lead
to economic difbculties in the future.

Member publishersi have reported sales of roughly 20
million copies for new titles and about 19 million copies
of so-called obacklist titleso, making up a total volume of
40 million copies sold.



Il Market Statistics - Background and Method

Since 197371974, it has been the practice of the Swedish
Publishersi Association to produce detailed statistical re-
ports covering the member publishersi publications and
sales. Thus, In this report the Association presents Swedish
book market statistics for the 33rd consecutive year. For the
year 2005, 70 member publishers have contributed com-
plete data sets for the report. These publishers, which are
noted In the back of the report, make up 100% of the total
invoiced sales for general publishing for all the members.

This market statistics report gives an account of the
membersi publishing and sales ot general literature. The
pgures of the report do not include so-called mass-market
publishing, nor does the report contain any data regarding
Bibles and hymn books, which might be interesting to note
since a new Bible translation was published in 1999. Statis-
tical data for textbooks for the educational market is not
included in this report, but is extensively covered in the re-
ports produced by the Swedish Association ot Educational
Publishers (FSL @ FPreningen Svenska L&romedel).

Since the basic data for this report comes only from the
members of the Swedish Publishersi Association, new
members entering and old members leaving the Association
might inyuence the data somewhat.

The aim of Section | s to highlight some of the more
important trends in the data, presented in a more detailed
fashion in Section I1.

Table/Chart A.1. d C.7. show the totals for the member
publishers participating for each year. Any comparisons
made between the years in this report, or made by the
reader based on the pgures herein, should take into account
that no weighting of the data is made for publishers joining
or leaving the Association over the years.

Since 1993 the data refers to calendar years. Before that,
pgures were accounted for according to the so-called book-
seller year.

This report is, of course, not a complete picture of the
Swedish book market, and nor is it intended to be. This is
partly because the basic data only comes tfrom members ot
the Association, and partly since it only concerns general
publishing and not mass-market publishing. However, we
still feel that it gives a good picture of the developments
and the trends on the Swedish market as a whole over time.

By being a report made up by publishersi data, sales
values reported for retail are quoted in publisherts net
prices, while pgures reported for direct sales are quoted
In consumer prices. Chart B.3., for example, shows sales
by category, but not necessarily the share ot the sales
the category holds at the consumer end. This is because
different categories to a varying degree are sold directly.

Except where otherwise noted, all monetary amounts are
expressed In current prices and excluding VAT.

In some cases, there might be a slight discrepancy be-
tween the rounded pgures and the total for a certain chart
or table. Rounding is used only for graphical presentation.
No calculations are made using rounded pgures.

Finally, the reader should note that all the data in this
report concern net results after any returns. Before 1993,
the report also included a separate account of the returns
from retailers. This has been discontinued since many
publishers no longer differentiate between different kinds
of returns, but instead report a slightly lower turnover, i.e.
subtracting the returns.



A. Sales by Sales Channel

A.1l. Sales from Publisher to Retailer (less returns, excl. VAT)

Change

MSEK = Million Swedish Crowns 2004-
2005

Bookstores
Wholesalers
Pocketgrossisten, SM-distribution
Total Bookstores and Wholesalers 4%
Other retailers:
Department Stores 7%
Book Clubs 3%
Other -23%
Libraries 10%
Total 2%

2005
MSEK

759.2
262.5

1,021.7

282.2
254.8
117.2
76.1
1,752.0

2004
MSEK

776.2
210.3

986.6

264.8
248.4
152.7
69.0
1,721.5

2003
MSEK

783.0
184.8

967.8

260.0
259.8
167.4
69.5
1,724.6

2002
MSEK

718.8
151.2

870.0

276.3
255.2
144.2
787
1,619.4

2001
MSEK

588.2
139.1

727.3

259.6
217.2
115.0
72.5
1,391.5

2000
MSEK

515.2
115.9

631.1

176.7
214.7
142.4
73.8
1,238.7

1999
MSEK

546.1

36.1
582.2

184.3
220.6
146.1
80.8
1,214.0

1998
MSEK

554.0

26.3
580.3

145.5
194.0
146.5
76.0
1,142.3

It should be noted that the data for 2003 is influenced by the addition of several new members, as well as the lack of dropping off in the data.
A few changes have been introduced in the statistics for 2000. This means that the figures for this year are not directly comparable with those for the previous years.

The changes concern two of the categories:

1997
MSEK

495.3

22.6
517.9

103.8
183.2
160.2
74.8
1,039.9

1996
MSEK

482.9

19.6
502.5

116.8
187.6
144.3
71.2
1,022.4

1995
MSEK

529.8

17.2
547.0

133.9
196.0
128.0
74.3
1,079.3

1) The distributor Seelig used to be included in the category Bookstores. From 2000, Seelig is included in the category Wholesalers, which then contains all the wholesalers.
2) From 2000, the category Bookstores contains all bookstores in Sweden. Previously, religious bookstores (mission bookshops) were included in the category Other.
From 1990/1991 onwards, publishers? sales to book clubs are included in the figures. The reason is to make the data for the retail segment as complete as possible.

This report shows both publishers? sales to book clubs (Table A.1.), and sales from book clubs to consumers (Table A.2.).

1994
MSEK

524.1

17.4
541.5

122.6
172.9
100.4
75.2
1,012.6

73/74
MSEK

100.7

4.5
105.2

11.3

9.8
18.8
145.1



A.2. Direct Sales in Consumer Prices (less returns, excl. VAT)

Change

MSEK = Million Swedish Crowns 2004-
2005

Book Clubs -1%
Additional Direct Sales (door-to-door, mail-order etc.) 17%
Other (Direct Sales to companies and institutions etc.) -1%
Total 0%

When comparing the data from 2002 with previous years, it should be noted that a member with a high degree of direct sales left the Association that year and is consequently no longer reporting
sales figures to the basic data used for these statistics. Furthermore, when comparing the figures for 2003 with previous years, it should be noted that several new book clubs were added in 2003.

2005 2004 2003
MSEK  MSEK  MSEK

672.8 682.2 686.8
83.9 72.0 68.1

110.5 111.9 98.2
867.3 866.1 853.1

A.3. Export Sales (Publisherls Net Revenue)

Change
MSEK = Million Swedish Crowns 2004-
2005

Foreign Sales
(finished books in Swedish, foreign language co-

-30,
printing, and revenues from publishing rights) S

2005 2004 2003
MSEK  MSEK  MSEK

89.0 91.4 116.0

2002
MSEK

584.3
69.7

96.7
750.7

2002
MSEK

96.9

2001
MSEK

532.6
102.7

116.2
751.5

2001
MSEK

101.1

2000
MSEK

556.1
128.0

81.7
765.7

2000
MSEK

78.5

1999
MSEK

583.3
104.5

95.8
783.7

1999
MSEK

61.6

1998
MSEK

564.5
123.1

84.0
771.6

1998
MSEK

63.4

1997
MSEK

571.8
126.1

71.8
769.7

1997
MSEK

65.2

1996
MSEK

524.7
115.1

57.7
697.5

1996
MSEK

76.2

1995
MSEK

525.0
130.6

63.8
719.3

1995
MSEK

71.9

1994
MSEK

506.4
203.8

49.8
760.0

1994
MSEK

67.6

73/74
MSEK

49.9
22.5

12.9
85.3

73/74
MSEK

6.7
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A.4. Sales Trends in Current Prices, by Channel
Based on Table A.1.

Index 90/91=100
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A.5. Invoiced Sales

Member publishers' invoiced sales excluding VAT in fixed prices adjusted for inflation. The chart is based on Tables A.1. and A.2.,
i.e. export sales are not included. Members report net receipts from sales to resellers and consumer prices from direct sales.
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B. Sales by Category

B.1. Invoiced Sales, Total and New Titles
MSEK = Million Swedish Crowns. The publishers report net prices for retail sales and consumer prices for direct sales. The totals in this table are not directly

comparable with the figures in section A, primarily because some of the publishers have not been able to distribute earnings between different catergories.

2005
Category New Titles
MSEK
Fiction
Original Poetry and Drama 11.0
Swedish Fiction 195.8
Other Fiction in transl. 294.2
Total Original 501.0
Reprint Paperback 114.0
Other Reprint 97.6
Total Reprint 211.7
Total Fiction 712.6
Childrenls and Young Adult Books
Original Swedish 76.1
Translated 174.5
Total Original 250.5
Reprint Paperback 6.7
Other Reprint 10.5
Total Reprint 17.2
Total Children(s and Young Adult 267.8
Books
Non-fiction
Original Swedish 326.3
Translated 154.0
Total Original 480.3
Reprint Paperback 14.7
Other Reprint 14.1
Total Reprint 28.8
Total Non-fiction 509.1
Reference 15.8
Audio Books 112.4
Electronic Editions 7.0
Total 1,624.7

2004

Total New Titles

MSEK

11.0
25
316.5
540.8
179.1
124.9
304.1

844.9

128.0
214.0
342.0
14.2
33.0
47.2

389.2

516.5
205.0
7215
28.2
23.2
51.3

772.8
38.8
154.5
9.4
2,209.6

MSEK

10.1
262.8
271.2
544.1
104.0

85.9
189.9

734.0

91.9
166.2
258.1

7.4

16.8

24.2

282.3

295.8
163.8
459.6
3.7
255
41.1

500.7
16.9
70.7
15.2
1,619.8

2003

Total New Titles

MSEK

11.1
271.1
284.0
566.2
170.1
123.4
293.5

859.7

136.0
199.3
335.3
15.3
39.7
55.0

390.3

471.5
2155
687.0
27.2
37.2
64.5

751.5
46.1
96.4
16.2
2,160.3

MSEK

3.7
208.3
253.8
465.8
112.0
108.0
220.0

685.8

99.5
107.4
206.9

7.2

13.2

20.4

227.3

310.9
147.5
458.4
11.2
52.8
64.0

522.4
16.0
53.2
4.9
1,509.6

2002

Total New Titles

MSEK

4.3
232.8
284.6
521.7
189.1
147.5
336.6

858.3

150.7
179.3
330.1
12.6
36.9
49.5

379.6

516.1
217.1
733.2
20.8
65.1
85.9

819.1
47.8
79.0

6.2
2,190.1

MSEK

7.0
229.5
220.6
457.2
103.6
108.0
211.6

668.8

86.4
40.5
126.9
4.0
14.1
18.1

145.0

287.6
88.3
375.8
5.6
24.3
29.9

405.7
13.8
E5N)
6.2
1,295.1

2001

Total New Titles

MSEK

13.7
290.3
244.0
548.0
169.5
154.3
323.8

871.8

141.9
75.6
2175
6.6
41.0
47.5

265.0

506.5
134.7
641.2
12.0
38.3
50.2

691.5
49.0
76.0

9.0
1,962.3

MSEK

3.4
178.5
297.6
479.5

96.4
113.9
210.3

689.8

73.0
106.2
179.2

2.6

17.1

19.7

198.9

277.0
83.3
360.3
31
14.0
17.1
377.4

11.4

9.2
1,286.7

2000

Total New Titles

MSEK

5.4
203.6
314.5
523.6
145.0
152.9
297.9

821.5

1115
138.1
249.5
3.1
37.8
40.9

290.5

461.5
135.7
597.2
7:3
23.6
30.9
628.2

49.8

14.6
1,804.5

MSEK

3.8
177.9
254.1
435.8

64.1
88.1
152.2

588.1

69.9
59.4
129.3
0.7
16.7
17.4

146.7

282.9
87.1
370.0
4.1
22.7
26.8
396.8

25.8

6.8
1,164.2

1999

Total New Titles

MSEK

4.4
201.4
272.0
477.8
103.2
135.6
238.9

716.7

108.4
91.5
199.8
0.9
29.2
30.1

230.0

455.6
159.4
615.0
7.9
31.9
39.8
654.9

56.4

13.7
1,671.6

It should be noted that the data for 2003 is influenced by the addition of several new members, as well as the lack of dropping off in the data.

MSEK

3.4
181.5
250.9
435.8

49.5
103.2
152.6

588.4

64.9
43.3
108.2
0.4
15.1
15.6

123.8

236.2
105.4
341.6
1.8
22.4
24.2
365.8

19.3

17.4
1,114.7

1998

Total New Titles

MSEK

4.4
224.4
303.5
532.4

85.8
149.3
235.1

767.4

122.6
69.8
192.4
0.8
31.1
31.9

224.3

410.6
192.2
602.8
5.2
38.0
43.2
646.0

62.6

31.0
1,731.4

MSEK

3.6
164.6
258.3
426.6

40.7
108.0
148.7

575.3

63.4
37.8
101.2
1.1
9.4
10.5

111.7

206.1
64.9
271.0
2.7
28.7
31.3
302.3

66.5

315
1,087.3

1997

Total New Titles

MSEK

55
199.9
301.6
507.0

70.1
152.6
222.7

729.6

110.7
60.6
171.3
1.4
22.7
24.0

195.4

390.6
141.4
532.0
5.3
40.9
46.2
578.1

149.9

44.2
1,697.2

MSEK

3.7
154.9
267.3
425.8

35.8
MEEL7
169.5

595.3

7.7
30.9
108.5
0.6
11.2
11.9

120.4

191.6
711
262.7
2.2
26.9
29.1
291.8

66.8

18.3
1,092.6

Total
MSEK

5.5
179.0
297.8
482.3

62.4
179.6
242.0

724.2

127.9
50.7
178.5
1.1
35.3
36.4

214.9

352.1
147.4
499.5
4.5
39.4
43.9
543.3

135.6

29.2
1,647.3
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B.2. Sales Trends in Current Prices, by Category

The publishers report net prices for retail and consumer prices for direct sales.

Index 83/84=100

b S

<Z

83/84 84/85 85/86 86/87 87/88 88/89 89/90 90/91 91/92 92/93 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005

Children(s and
Young Adult Books

Non-fiction

Fiction
Sales

Reference

Electronic Editions



